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To the Reader

In publishing ANNUAL EDITIONS we reco
providing current, first-rate educational inf

researchers, and professionals seeking a
These articles, h

in a low-cost fo

According to the U.S. Department of Commerce, in

1999 the average American spent 3,405 hours—the equiv-
alent of 142 days or 85 40-hour work weeks—consuming
mass media messages. Of these hours, 1,548 were spent
watching television (690 hours of that network program-
ming), 1,076 listening to the radio, 313 listening to re-
corded music, 155 reading newspapers, 97 reading books,
80 reading magazines, 56 watching videos at home, 12
watching movies in theaters, 33 playing home video
games, and 33 on the Internet. Along with school, the
church, and the family, mass media have great potential
for shaping American society. And, just as schools and
families have been blamed for a variety of society’s ills,
these media have taken their fair share of criticism.

The mass media are a part of the fabric of American
society. Learning how to evaluate media messages criti-
cally—asking Who created this message? What is its in-
tent? How objective is it? How does what | am seeing or
hearing reflect and/or shape real-world realities?—is a
part of being literate in today's society. The organization
of these readings reflects this media literacy perspective.
Unit 1 introduces concerns that have been raised about
the impact of mass media use and content on children, on
daily living, and on society. Unit 2 explores media as
sources of news and information, along with the public’s
changing attitude toward news coverage. Unit 3 intro-
duces perspectives on media ownership, regulation, and
ethics. Unit 4 addresses the relationships among advertis-
ers, media content, and popular culture. Finally, unit 5
takes a look ahead at the shape of tomorrow's media.

This anthology provides several features that should
be very helpful to the reader. These include table of con-
tents abstracts, a topic guide that suggests how the arti-
cles relate to course studies, a list of relevant World Wide
Web sites that can be used to further explore the topics,
and a test your knowledge form to summarize key points
and new concepts, assess the authors’ reasoning, and
note the relationship of information and viewpoints in these
articles to other course readings and class discussion.

You will find that the writers included in this collection
frequently use television as a reference pointin describing
how mass media messages are shaped and interpreted.
This is a reflection of the media focus of the public press
and of television’s rapid acceptance and continuing pres-
ence as the “massest” of mass media. Most of the articles,
even those that are primarily descriptive, include an edito-

gnize the enormous role played by the magazines, newspapers, and journals of the public press in
ormation in a broad spectrum of interest areas. Many of these articles are appropriate for students,
Ccurate, current material to help bridge the gap between principles and theories and the real world.
owever, become more useful for study when those of lasting value are carefully collected, organized, indexed, and reproduced
rmat, which provides easy and permanent access when the material is needed. That is the role played by ANNUAL EDITIONS.

rial viewpoint and draw conclusions or make recommen-
dations with which you may disagree. These editorial
viewpoints are more frequently critical than they are com-
plimentary. They are not necessarily my opinions and
should not necessarily become yours. | encourage you to
debate these issues, drawing from the information and in-
sights provided in the readings as well as from your own
experiences as a media consumer. If you are an “aver-
age” American, you have spent a great deal of time with
mass media. Your own observations have as much value
as those of the writers whose work is included in these
pages.

The articles selected for inclusion in this tenth edition
of Annual Editions: Mass Media reflect three issues of
particular concern at the beginning of the new millennium.
The first is the ongoing debate over the degree to which
the U.S. government and legal system should rightfully be
involved in regulating either media messengers or media
messages. Of particular concern is media violence and
the degree to which violent content is available to, even
marketed to, children. The second is an ongoing debate
over how news is selected and packaged, and over the
place of “hard news,” including international coverage,
versus “soft news” in attracting and educating media con-
sumers. The third is a heightened awareness of a media
landscape profoundly altered by corporate mergers and
technological change.

As always, those involved in producing this anthology
are sincerely committed to including articles that are timely,
informative, and interesting reading. We value your feed-
back and encourage you to complete and return the post-
age-paid article rating form on the last page of the book to
share your suggestions and let us know your opinions.

@M

Joan Gorham
Editor
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ding antidrug messages Into their programming, Jonah Goldberg finds MTV's
The Osbournes to be an unintentional antidrug message in media.

UNIT 2
Covering News

Eleven articles in this unit provide critical perspectives on news gathering and how it

is delivered to the public, along with the public's changing attitude toward news cov-
orage.

Unit Overview

Real-Time Responsiblility, Stephen Jukes, Harvard International Re-
view, Summer 2002

Governments are finding it increasingly difficult to control news flow and spin.
At the same time, pressures of an accelerated news cycle and demand for

instant analysis are challenging core journalistic values of objectivity and accu-
racy.

Explaining the Rage, Alina Tugend, American Journalism Review,
December 2001

In this article, Alina Tugend explores how well the media in the United States
have done In analyzing the reasons why much of the Muslim world hates us.
She finds a plus in the events of September 11, 2001, in the fact that more

attention is being paid to events in the rest of the world by both American jour-
nalists and readers.

The View From Abroad, George A. Krimsky, American Journalism
Review, January/February 2002

George Krimsky describes differences in spin and emphasis between U.S. and
foreign media coverage of the war on terrorism.
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Where TV Has Teeth, Neil Hickey, Columbia Journalism Review,
May/June 2001
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Heeeeeeeeeeeere’'s Democracy!, Bruce A. Williams and Michael X.
Delli Carpini, The Chronicle of Higher Education, April 10, 2002

The authors argue that the blurred distinction between news and entertain-
ment media requires a new definition of political communications and a different
set of criteria for assesing them. While most traditional political news is geared
toward political elites, an episode of The Simpsons or a Jay Leno monologue
“can be as politically relevant as the nightly news, maybe more so."

“Live” with TAE: Bernard Goldberg, John Meroney, The American
Enterprise, March 2002
The American Enterprise associate editor John Meroney interviews longtime

CBS news correspondent Bernard Goldberg about his book Bias: A CBS Insider
Exposes How the Media Distort the News.

ENRON: Uncovering the Uncovered Story, Scott Sherman, Colum-
bia Journalism Review, March/April 2002
Scott Sherman analyzes media coverage of Enron before and after its fall, pro-

viding a hindsight lesson in gatekeeping choices and asking tough questions in
business reporting.

The concepts in bold italics are developed in the article. For further expansion, please refer to the Topic Guide and the Index.
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nnon, American Journalism

The Real Computer Virus, Carl M. Ca

Review, April 2001 , ;
The Internet provides access to an immense cache of lnformatlo2'itst::thaar‘\/)(;orr:gi
including reporters, can acquire—and that anyone can post. Jo,umrw'e Pttt
been immune to picking up and passing on misinformation. This arti

the case for and state of fact checking.

On Message: A Theater of War at the Pentagon, David Samuels,

Harper’s, January 2002 : et B
David Samuels’s detailed account of Pentagon press briefings provides an inside
view of the complexities of reporters’ interaction with and dependence on gov-
ernment sources in covering war news.

The Priest Scandal, Carl M. Cannon, American Journalism Review,

May 2002 .
annon received an award from the White House Cor-

Thirteen years ago, Carl C : )
respondents Association for his investigative reporting on the Catholic Church’s
efforts to cover up reports of sexual molestation by priests. In t.hls article, Can-
non dissects coverage of the issue over the years since, analyzing why it took

so long for the story to gain traction.

UNIT 3
Players and Guides

Ten selections explore how media ownership, regulatory policy, legal rulings, and
ethical guidelines shape the media landscape.

Unit Overview

Media Mergers: The Danger Remains, Catherine Yang, Business
Week, April 29, 2002

Michael Powell, new chairman of the Federal Communications Commission, is
looking hard at rules limiting media ownership. Catherine Yang summarizes de-

regulation changes and their implications.

Behind the Mergers: Q&A, Neil Hickey, Columbia Journalism Re-

view, May/June 2002
Columbia Journalism Review editor at large Neil Hickey gives perspective to
implications of changing rules limiting cross media ownership and market reach.

Media Consolidation: What Now?, Michael M. Epstein, Television
Quarterly, Winter 2002

Michael Epstein, a media lawyer, interviews Andrew Jay Schwartzman of the Me-
dia Access Project, a Washington-based advocacy group, about deregulation.
Topics for discussion include economic and political forces, vertically integrated

media companies, antitrust laws, and public interest obligations.

Media Money: How Corporate Spending Blocked Political Ad Reform
& Other Stories of Influence, Charles Lewis, Columbia Journalism
Review, September/October 2000

Charles Lewis examines the increasing influence of the media industry on FCC
policy and the progress of legislation dealing with issues such as intellectual
property, violence, “must carry” provisions, media ownership, and political adver-

tising.

The Reinvention of PBS, Gay Jervey, Brill's Content, April 2001
The Public Broadcasting Service is not a network; it is a private nonprofit cor-
poration owned and operated by 347 local affiliate stations, with a “bottom-up”

rather than a “top-down” management model. This article provides insight into
how PBS works and how it fits into the current broadcasting landscape.

er expansion, please refer to the Topic Guide and the Index.
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Children, Entertainment, and Marketing, Rhoda Rabkin, Consum-
ers’ Research, June 2002

In April 2001 Senator Joseph Lieberman introduced a bill to prohibit the marketing
of “adult rated media” to young people under the age of 17. Rhoda Rabkin sum-
marizes the history of voluntary regulation of media, from the Hollywood Hays
Code to self-regulation of comic books and music, then raises concerns about
current attempts to identify the entertainment industry as a health threat to
young people.

Ethically Challenged, Lori Robertson, American Journalism Review,
March 2001

Lori Robertson looks at recent cases of plagiarism and fabrication in news

reporting, exploring why reporters cross the line, describing fact-checking poli-
cies, and reporting on the potential consequences of cut-and-paste journalism.

The Information Squeeze, Charles Layton, American Journalism Re-
view, September 2002

Charles Layton explores current tensions in the debate over distinguishing gov-

ernment secrecy from protection of privacy, as it influences access to informa-
tion available through the Freedom of Information Act.

Faking It: Sex, Lies, and Women’s Magazines, Liza Featherstone,
Columbia Journalism Review, March/April 2002

While debate over editorial license usually centers on news reporting, it is rel-
evant in less austere contexts as well. This article looks at media responsibility
to “tell the truth” in articles about sex and relationships in women’s magazines.

The Vanessa Leggett Saga, Guillermo X. Garcia, American Journal-
ism Review, March 2002

Guillermo Garcia traces a reporter's legal battle over interpretation of the First
Amendment as it related to balancing the press’ obligation to cooperate with law

enforcement officials against its reponsibility to protect the confidentiality of work
product and sources of off-the-record information.

UNIT 4
A Word From Our Sponsor

In this section, seven selections explore relationships among financial backers, ad-
vertising, and media content.

Unit Overview

Meet the Nielsens, Elizabeth Jensen, Brill's Content, March 1999
Nielsen, the sole provider of ratings data for television in the United States, is a
key player in determining what viewers see. Elizabeth Jensen describes concerns

with how the Nielsen Media Research system works and how advertisers use
ratings data.

Primetime Pushers, Lisa Belkin, Mother Jones, March/April 2001
Lisa Belkin analyzes the outcome of a decade of lobbying by advertising agencies,
pharmaceutical companies, and television networks that resulted in the lifting of

Federal Drug Administration restrictions on “direct-to-consumer” advertising
of prescription medications.

News for Sale, Marion Just and Rosalind Levine, with Kathleen
Regan, Columbia Journalism Review Project for Excellence in Journal-
ism, November/December 2001

This article summarizes results of a survey of local television news directors
regarding prevalence and kinds of sponsor pressure on story topics and content.

Taking Care of Business, Sharyn Vane, American Journalism Re-
view, March 2002

Sharyn Vane looks at separation of editorial and advertising operations of
newspaper publishers: “Despite ample evidence to the contrary, it's an undeniable
part of the journalism culture to view the newsroom as an oasis separate from
the messy details of money and business. Yet the truth is very different...”

The concepts in bold italics are developed in the article. For further expansion, please refer to the Topic Guide and the Index.
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